
Ball News Releases

Centerplate, Ball and Bud Light to Present Infinitely Recyclable Aluminum
Cups at Super Bowl LIV
Fans attending the Super Bowl will have the opportunity to take part in sustainability efforts
around Hard Rock Stadium

BROOMFIELD, Colo. & STAMFORD, Conn., Jan. 21, 2020 /PRNewswire/ -- Centerplate, the leading hospitality
partner to North America's premier sports entertainment venues, Ball Corporation (NYSE: BLL) and Bud Light
today announced an agreement to bring Ball's infinitely recyclable aluminum cups to guests at Hard Rock
Stadium in Miami Gardens for Super Bowl LIV on February 2, 2020.

Ball, a leader in cutting-edge, sustainable aluminum beverage packaging, designed the lightweight aluminum
cups in response to growing consumer preference for more sustainable products. Centerplate, the exclusive
catering partner for Hard Rock Stadium, is adopting the cups as part of the company's Better Tomorrow 2025
goals and to help forward the venue's broader mission to phase out 99.4 percent of single-use plastics this year.
As the NFL's official beer and the presenting sponsor of the Super Bowl LIV cups, Bud Light is also doing its part
to make a Better World and support Anheuser-Busch's ambitious 2025 sustainability goals. As a result, the
aluminum cups will help eliminate more than 500,000 plastic cups annually from Hard Rock Stadium's supply
chain.

"We're proud to team up with Centerplate and Bud Light to bring fans at Hard Rock Stadium improved,
sustainable hospitality with our game-changing and infinitely recyclable aluminum cup," said John A. Hayes,
Ball's chairman, president and chief executive officer. "We developed the aluminum cup to ensure it meets
growing demand for more green products, and we're excited that our partnership will give this year's Super
Bowl fans the opportunity to do better by the environment."

"We're excited to be working with likeminded partners to put sustainable solutions in the hands of football fans
on this amazing stage," said Adam Warrington, Vice President of Better World at Anheuser-Busch. "Bud Light
has a storied history of celebrating NFL moments and we hope this will be the first of many occasions they can
enjoy it from an infinitely recyclable cup."

During the Super Bowl, 50,000 of the 20-ounce cups will be available in the clubs, suites and general concourse
areas of the stadium. After the game, the cups will continue to be available at Hard Rock Stadium throughout
the year for Miami Dolphins games, University of Miami college football games, international soccer matches,
concerts and all other events that take place at the global entertainment destination. Hard Rock Stadium
became the first professional football arena to feature the aluminum cups at scale when it debuted them during
the Miami Dolphins' final home game of the season in December.

"We are always striving to be leaders in providing innovative solutions for our clients and guests, especially in
support of our mission, vision and values," added Centerplate Chief Executive Officer Steve Pangburn. "This is
another example of a forward-looking enhancement that will help us reduce our environmental impact in the
months and years ahead, not only in Miami but in support of our global mission to make it better to be there in
the communities which we serve."

Infinitely recyclable and economically valuable, aluminum is the most sustainable beverage packaging material,
and like aluminum cans, aluminum cups can be easily recycled. In fact, 75 percent of the aluminum ever
produced is still in use today. In addition to its sustainability and recycling strengths, the aluminum cup is
lightweight, sturdy, cool to the touch and provides an elevated experience. It also can be customized with logos
and graphics, as it will be for Super Bowl LIV.

About Ball Corporation
Ball Corporation supplies innovative, sustainable aluminum packaging solutions for beverage, personal care and
household products customers, as well as aerospace and other technologies and services primarily for the U.S.
government. Ball Corporation and its subsidiaries employ 17,500 people worldwide and reported 2018 net sales
of $11.6 billion. For more information, visit www.ball.com, or connect with us on Facebook or Twitter.

About Centerplate
Centerplate is a leader in live event hospitality, "Making It Better To Be There®" for more than 115 million
guests each year at more than 200 prominent entertainment, sports and convention venues. From hosting VIPs
at the Super Bowl to super heroes at Comic Con, the company provides hospitality services to North America's
premier events. A Sodexo company, Centerplate creates unique, locally-inspired menus, best-in-class guest
service, and one-of-a-kind experiences backed by world-class design and insights teams. Visit the company
online at Centerplate.com, connect via Twitter, Instagram or Facebook.
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About Hard Rock Stadium
Hard Rock Stadium is a global entertainment destination that serves as home to the Miami Dolphins, the Miami
Open, University of Miami football, Orange Bowl, Super Bowl LIV and the 100th season of the NFL, 2021 College
Football Playoff National Championship, major concerts, international soccer matches and a host of world-class
events. The facility completed a $550 million, multi-year renovation privately funded by Managing General
Partner & Chairman of the Board Stephen Ross to transform the iconic venue into the best Miami has to offer in
world class fare, art, culture and an elevated guest experience.

About Anheuser-Busch
For more than 165 years, Anheuser-Busch has been woven into the cultural fabric of the United States, carrying
on a legacy of brewing great-tasting, high-quality beers that have satisfied beer drinkers for generations. Today,
we own and operate 23 breweries, 14 distributorships and 23 agricultural and packaging facilities, and have
more than 18,000 colleagues across the United States. We are home to several of America's most recognizable
beer brands, including Budweiser, Bud Light, Michelob ULTRA and Stella Artois, as well as a number of regional
brands that provide beer drinkers with a choice of the best-tasting craft beers in the industry. From responsible
drinking programs and emergency drinking water donations to industry-leading sustainability efforts, we are
guided by our unwavering commitment to supporting the communities we call home. For more information,
visit www.anheuser-busch.com or follow Anheuser-Busch on LinkedIn, Twitter, Facebook and Instagram.  
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